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CHEMICAL DIVISION

PLASTIC 
ADDITIVES

PERFORMANCE 
COLORANTS 

AND INGREDIENTS
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COATING
ADDITIVES ENCAPSYS
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SUSTAINABILITY IN OUR PURPOSE AND VALUES

S U S T A I N A B I L I T Y  A T  M I L L I K E N  2 0 2 3  O V E R V I E W  P R E S E N T A T I O N

OUR SUSTAINABILITY STRATEGY

We stand for humankind with every action we take
and every decision we make.

VALUES

Integrity
Do the right thing

Excellence
Set a high bar 

for performance

Innovation
Reward big thinking Sustainability

Create a healthy 
future

People
Empower

exceptional teams

PURPOSE

Together we strive to positively impact the world around us for generations to come.

Planet
Reducing our 
environmental footprint

Product
Advancing circularity
and wellbeing

People
Caring for our 
communities

Net Zero
Limiting to 1.5°C
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OUR SUSTAINABILITY STRATEGY 

S U S T A I N A B I L I T Y  A T  M I L L I K E N  2 0 2 3  O V E R V I E W  P R E S E N T A T I O N

OUR SUSTAINABILITY STRATEGY

PEOPLE Engage for HumanKIND

ZERO LOST-TIME SAFETY INCIDENTS
COMMIT TO AN INCLUSIVE ASSOCIATE COMMUNITY
ZERO DATA PRIVACY BREACHES
100,000 VOLUNTEER HOURS

PRODUCTDevelop for HumanKIND

ANALYZE NEW PRODUCTS WITH SUSTAINABILITY 
ASSESSMENTS CONVENING ON PLASTICS END-OF-LIFE SOLUTIONS

PLANET Conserve for HumanKIND

REDUCE INDEXED GREENHOUSE GAS EMISSIONS BY 25% REDUCE INDEXED 

SOLID WASTE BY 25%
ZERO WASTE TO LANDFILL
REDUCE INDEXED WATER USAGE BY 25%

INCREASE RENEWABLE ENERGY USE TO 100,000 MWH 

ZERO ENVIRONMENTAL VIOLATIONS

NET-ZERO Act for HumanKIND

ANALYZE NEW PRODUCTS WITH SUSTAINABILITY 
ASSESSMENTS CONVENING ON PLASTICS END-OF-LIFE SOLUTIONS

BY 2025

BY 2030OUR SUSTAINABILITY STRATEGY

We stand for humankind with every action
we take and every decision we make.
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SUSTAINABILITY REPORTING 

S U S T A I N A B I L I T Y  A T  M I L L I K E N  2 0 2 3  O V E R V I E W  P R E S E N T A T I O N

OUR SUSTAINABILITY STRATEGY

We stand for humankind with every action we take
and every decision we make.

Coming soon…
2022 Sustainability Report: April 19, 2023
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REPORTING FRAMEWORKS 

S U S T A I N A B I L I T Y  A T  M I L L I K E N  2 0 2 3  O V E R V I E W  P R E S E N T A T I O N

OUR SUSTAINABILITY STRATEGY

We stand for humankind with every action we take
and every decision we make.

https://www.globalreporting.org/
https://www.sasb.org/
https://www.fsb-tcfd.org/
https://www.unglobalcompact.org/
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ECOVADIS GOLD  

S U S T A I N A B I L I T Y  A T  M I L L I K E N  2 0 2 3  O V E R V I E W  P R E S E N T A T I O N

MILLIKEN IS AMONG TOP 7% OF MOST 
SUSTAINABLE COMPANIES BY ECOVADIS
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M I N I M I Z I N G O U R  F O O T P R I N T  W H I L E  M A X I M I Z I N G O U R  H A N D P R I N T

FOOTPRINT
refers to the direct environmental 

impact of our operations

HANDPRINT
refers to the beneficial impact 

our products have on the 
footprints of our customers

A combined approach is key to meeting our goals.

eliminating negative 
environmental impact

enabling positive 
environmental impact

REDUCTION IN RESOURCES ENSURE HEALTH AND WELL-BEING CIRCULARITY AND END-OF-LIFE
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MILLIKEN’S NET-ZERO TARGETS ARE SBTI APPROVED 

S U S T A I N A B I L I T Y  A T  M I L L I K E N  2 0 2 3  O V E R V I E W  P R E S E N T A T I O N

OUR SUSTAINABILITY STRATEGY

We stand for humankind with every action we take
and every decision we make.
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MAXIMIZING OUR HANDPRINT WITH CUSTOMERS

REDUCTION IN RESOURCES ENSURE HEALTH AND WELL-BEING CIRCULARITY AND END-OF-LIFE
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MILLIKEN COLLABORATING GLOBALLY TO ADVANCE CIRCULAR SOLUTIONS

WASTE COLLECTION AND EDUCATION

SORTING

PROCESSING

CONVERSION

END MARKET DEVELOPMENT
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WASTE COLLECTION AND EDUCATION

SORTING

PROCESSING

CONVERSION

END MARKET DEVELOPMENT

MILLIKEN COLLABORATING GLOBALLY TO ADVANCE CIRCULAR SOLUTIONS

S U P P O R T S  G O A L :
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MILLIKEN COLLABORATING GLOBALLY TO ADVANCE CIRCULAR SOLUTIONS

S U P P O R T S  G O A L :

WASTE COLLECTION AND EDUCATION

SORTING

PROCESSING

CONVERSION

END MARKET DEVELOPMENT
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MILLIKEN INVESTS IN THE CENTER FOR SUSTAINABLE BEHAVIOR AND IMPACT 

S U S T A I N A B I L I T Y  A T  M I L L I K E N  2 0 2 3  O V E R V I E W  P R E S E N T A T I O N

OUR SUSTAINABILITY STRATEGY

We stand for humankind with every action we take
and every decision we make.

OUR SUSTAINABILITY STRATEGY
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