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MATERIALITY SOCMA ESG MEETING

OBJECTIVES

1.What is materiality?
2.How does materiality work?

3.Engage in materiality - today
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MATERIALITY SOCMA ESG MEETING

WHAT is materiality

* First, your perspectives
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MATERIALITY SOCMA ESG MEETING

WHAT is materiality

* First, your perspectives

* May depend on reporting frameworks and/or
regulations
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SUSTAINABILITY UPDATE SOCMA ESG MEETING

SUSTAINABILITY REPORTING STANDARDS 2023 - EXPANDED VALIDATIONS
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MATERIALITY SOCMA ESG MEETING

WHAT is materiality

* First, your perspectives

* May depend on reporting frameworks and/or
regulations

* General requirements = stakeholders +
engagement + impact areas
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Identify Stakeholders + Identify Methods of Engagement

Board and
Associates

Materiality
Survey

Stakeholder
Engagement

Applied = s Convene
research Y 1 thought leaders

Trade

Non-profits Associations




Identify Impact Areas

 Share your perspectives



MATERIALITY SOCMA ESG MEETING

HOW

1.What is materiality?
2.How does materiality work?

3.Engage in materiality - today
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MATERIALITY SOCMA ESG MEETING

HOW

* Flexible and adaptive
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MILLIKEN & COMPANY

Stakeholder Engagement Process Defined

MATERIALITY DEFINED
Stakeholder Engagement and Report Maleriality

Milliken & Company's commitment to sustainability includes a commitment to meaningful collabaration. We wark with our stakeholders,
partners, and team members to determine what we report, with the intent to hold ourselves accountable and invite important dialogues within
our industries.

We seek to involve stakeholders in varying degrees, from simple, one-way manitoring of stakeholders’ actions and communications, to
cooperative dialogues focused on mutual learning, collaboration, and understanding. To help guide our decision-making process for this report,
Milliken engaged customers, nongovernmental organizations, and sustainability subject matter experts along with a cross-functional group of
global Milliken associates to provide honest and open feedback on our sustainability performance, challenges and opportunities,

Establishing our priorities in sustainability is a complex process involving a combination of tactics: corporate introspection, environmental and
community impacts, and stakeholder engagement beyond traditional business analytics. Through this broad mix, Milliken is working to mitigate
risks while leveraging opportunities that improve our business, our world, and well-being for all in our value chain.

Stakeholder Engagement Principles

* Increasing Innovation: Business as usual is not enough. We must continue our heritage of innovating and exceed what we believe is possible.

= Prioritizing Customer Focus: Milliken succeeds if we keep the customer foremost in our mind, linking our initiatives with efforts that provide
our custormers with the greatest value.

= Heightening Global Understanding: Qur activities must be viewed with a global lens, from managing a complex supply chain to understanding
and appreciating the different cultures with which we interact.

= Enhancing Transparency and Accountability: Enriched strategic reporting will clarify our impacts and help us menitor progress each year.

= Engaging in Meaningful Collaborations: To achieve our aspirations at the necessary scale, we need to seek out driven, curious collaborators,

*  Embracing Materiality. Advancing Milliks
with broader material issues.

al business considerations to engage




MILLIKEN & COMPANY MATERIALITY MATRIX

SHIATOHINYLS OL LNVLHOdWI

Waste ) Y ...
@ Dispossl @ Diversity @ WaterUse
@ Human Rights @ En=rgy Consumption
@ Compliance @ Community Engag .-
@ Governance
@ DataProtection @ Philanthropic Giving @ Ethics
and Privacy

IMPORTANT TO MILLIKEN & COMPANY

To determine Milliken sustainability initiatives most important to external stakehelders, results from an external stakehclder survey
were ranked and plotted based on frequency of participant response. To determine company sustainability topics most important to
Milliken's internal stakeholders, results from a cross-functional asseciate survey were ranked and plotted based on frequency of response.



ESG Materiality Map For The Chemicals Sector
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The materiality map provides an illustration at a point in time, of our findings on the relative materiality of certain environmental and social
(E&S) factors, from both the stakeholder and credit perspectives, for the sector. It does not represent any new analytical approach to the
treatment of E&S factors in our credit ratings. See our ESG Criteria for more information on how we incorporate the impact of ESG credit
factors into our credit ratings analysis. Source: S&P Global Ratings.



MATERIALITY SOCMA ESG MEETING

HOW

* Flexible and adaptive

« Examples
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SUSTAINABILITY MATERIALITY ASSESSMENT

= Global Reporting Initiative

= “materiality is the principle that determines which relevant topics are sufficiently important that it is
essential to report on them..”

= Material topics are those that “reflect the organizations important economic, environmental, and social
impacts”

= Considering impact is multidimensional, including the perspective of the organization as well as that of
external stakeholders.

= Quantitative Assessment:
= 143/66 External Stakeholders: NGO’s; Trade Associations; Government; Customers; Suppliers
= 181/116: Internal Stakeholders: cross-functional, geographic representation

= Data: “Please indicate the top 5 most important sustainability topics you would like to see addressed by
Milliken & Company today.”

= Materiality is an ongoing, holistic process...
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2021 Sustainability Materiality Assessment

Sample: 181 Associates
Division Representation
50 Corporate
48 Textiles

40 Chemicals
23 Flooring

5 Healthcare
15 “Asia”

YVVVYVYVY

Cross-functional representation: Business leadership, HR, Marketing/Communications, Finance,
Sales, Manufacturing, Legal, R&D
Geographic representation: Europe, North America, Asia

Sample: 143 External Stakeholders
» Academia =5
» Government =5
» NGO =15
» Trade Association = 17
» Business = 101




MILLIKEN & COMPANY MATERIALITY MATRIX

1 PRIORITIZE
inabili Product sustainability impacts = ¢
Milliken Sustainability Categories: P S AT
® = People 1
= Product Carbon emissions of operations
= Planet

e Carbon emissions of valus chain

Waste and recycling
[iversity, equity, and inchesion
> ————

) Elimade risk

IMPORTANT TO EXTERNAL STAKEHOLDERS

Product material traceabisny and
sowrcing i_ Workforce health and safety

Water nisk

-
o Hazardous wasie *
o Coamumilaniny engagement

-~ [iata protection and privacy

- Human rights

COMPLY In F'RE}'II"E

IMPORTANT TO MILLIKEM & COMPANY

The matrix above is focused on broad sustainability categories, each of which could be separated into multiple sustainability subcategories.
Milliken's strategy is driven by an understanding of the interconnectedness of materiality topics.
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Which stakeholders most influence company culture and policies? :

o Top 3 influencers on company culture and policies Is your company having

internal discussions about ESG?

35 Zero responses ranked
investment advisors, NGOs,
10 ar financial institutions.
.E 25
&
-4 20
E - Yes, B6%
Lo -
» 10 Have you been asked for ESG
: - information by your customers?
]

m Customers B Regulators = Employees Investors W Competitors No, 28%

We are starting to see We are getting some push from  [We] need to delve inte ESG
increased interest in ESG customers and ownership level  standards/performance as o facior
[from our customers. for ESG planning. iri emiployee retention frecruitment.

Yes, 72%




On which areas of ESG is the specialty chemicals industry most focused? £ 3

As focus increases for ESG, some have concerns

0N about its value and impact ("greenwashing”):
3
E My concern is that ESG has teo much hold in an
industry thai it shouwld noi. There are a lof of initiatives
@ siry
E o that seem greai on paper buf are impractical in practice.
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What are current frameworks or standards being used? b
Which current frameworks, platforms, rankings, or standards does your Some reported that current programs and frameworks
business use, or does it plan to use in the next year? are confusing or not tailored for specialty chemicals:

5

Most programs required by customers do not address
inigue roles of custom manufacturers.

ecovadis

210
[We needf consistency across the industry around

reporting requirements to reduce the current burden.

15

On average, responders are

using or plan to use
1-2 of these.

0

# of companies
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B EcoVadis M Internally developed report BSBT BCDP B GRI B Together for Sustainability mTFCD WISSB EPSC requirements BS&P Global B Other BMn/a

(8

i

Zero responders are using HRC or DJSI.




Target setting — by company size

% of responders that have set targets in each area, by number of employees Again, larger companies are likely
e to cover a broader range of target
s areas vs. smaller companies
70%
0%
50%
40%
30%
20%
10% I
0%
Waste Compliance Energy Water Equality & Climate Supply  Charitable Product Human Green
efficiency inclusivity chain works stewardship  rights energy

| 1,000 or more employees =0 - 999 employees



Target setting for ESG improvements 2

” In which of these areas have you set specific targets to improve ESG performance?

15
On average, responders had

targets in 4 of these areas.

20

15

# of companies

10

u Waste m Compliance ® Energy efficiency B Water ® Equality & inclusivity ® Climate
M Supply chain ® Charitable works Product stewardship B Human rights B Green energy Bn/a

0



On which areas of ESG 1s the specialty chemicals industry most focused? 1 It
Larger Companies Smaller Companies
(= 1000 employees, >3 production sites) (<1000 employees, <5 production sites)

Compliance Compliance

Green energf_f--"""“ T Waste reduction

- Waste reduction Green energy_— r
LY o g i -'\‘_

| Products Human rights

Human rights * Products
Climate - 2 _-’ Supply chain Climate . 4/ Supply chain
Cr ) ; Average based on N -
Water —____— Energy efficiency ratings of 1 - 6 Water —__~ __—Energy efficiency
= (6 being highest e
haritabl k
Charitable works focus) Charitable works

While larger companies tend to be focused on ESG across a wider range of topics,

smaller companies mostly focus on key areas.




LISTEN

Materoiity ossessment

/| , [~ 3
[ ; Ta best understand the highest priosty <ustainsbifityE SG risks and
“ ¢ : Gpportu nitiet that may hiave an impact on oue Company, Eastman
o * » sl actively evaluates potential drivers based on significant economic,
; N ﬁi' environmiental and social impact using stakebolder input,

f/ N ;,_s;' LEARN

Stakeholder inclusiveness

‘Wihat Exstman learns fram input callected fram bathinternal and
intirndl slakeholders, we validate against Known sustainability
frarmeworks such a5 the Global Reporting Initiative (GRI), the
Sustalnabilivy Aceounting Standards Board [SASB), the Carban
Disclosure Project (COF), the Task Force for Carbon Disclosure
{TFCLx), amd the Linjted Mations Sustainable Devalopment Goals
(SDEs), Leaders scrpus Exstman use this body of knowledge to
inform and 3lign cur sustainability framework and Corporate strategy.

HOW w? PERATE AND INNOVATE

e [

Sustainabili

LEAD

Sustainability framework

| Eastman‘s purpose is ta enhance the guality of [ife in a

F- miaterial way. For our key stakehd|ders, this report presents our

E sustainability performance and helps engure progress towand

’ aur sustainability framewark, A Better Circle, This framework
dictares aur 202530050 goals and commitments while
acknow|edging and instituting change wihers we miust 80 battar.

< SUMMARY | STRATEGY
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Governance of material sustainability
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Council, Exstrman Executive Team
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SUMMARY | STRATEGY | CLIMATE CIRCULARITY

First and foremest, Exstman ensures the

safety of our employees, the communities
we serve and the products we make.

We als0 ensure the necessary madsures bo
uphold human rghts as a corporation, amnd
wi continue our own journey to advance
the inclision and equilty of a diverse set of
individuals at work and in our communities.



Stakeholder engagement

EMPLOYEES

The Myimaact digital platform, emplement ed i 2000, has groodly expanded our ingarmal
cammuriea tions and e agability 10 e ueate our global workfores an Eastman's sustainability
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i

IHVESTORS

Sustaing bility ssues are increasingly impeotant toimvesiors We requlary sngage
with e irvesement commuonity theough our anngal stockhalider meeting and
riepart; quartésly inancial retults, puldhc webCait dnd calls; SEC filing s and othes

pubilic refeases; tangeted ESG road shows, and in-person nvesior evants
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HOW

* Flexible and adaptive
« Examples

* Evolving
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FINANCIAL ENVIRONMENTAL & SOCIAL
MATERIALITY MATERIALITY

To the extent necessary for an understanding of the
cornpany’s development, performance and position..,

2 L'ompuny' impact on cItmnte'
climate thunge i mtn.hf ETTLEE tTEtE.rTJ. ' company

impact on compony impaoct on climote
COMPANY CLIMATE COMPANY CLIMATE

..and impact of its activities

Pnmary audience: Primary audience:
INVESTORS CONSUMERS, CIVIL SOCIETY, EMPLOYEES, INVESTORS

RECOMMENDATIONS OF THE TCFD

NON-FINANCIAL REPORTING DIRECTIVE




Anticipated Analysis oo
Data Related Questions and Analyses Quantitative/ Stakeholder Group
Qualitative

The most important sustainability topics now Quantitative Both
Why these are most important now Qualitative Both
The most important sustainability topics in 2030 Quantitative Both
Why these are expected to be most important in 2030 Quantitative Both
Comparisons between most important topics now and 2030 Quantitative Both
Explanation of additional, actual or potential sustainability impacts Qualitative Both
The most important sustainability policy topics for Milliken Quantitative Internal
A database of Milliken experts in different sustainability areas Qualitative Internal
Comparisons of how our divisions view sustainability Quantitative Internal
Comparisons of how different external stakeholder groups view sustainability Quantitative External
Comparisons of how different Milliken functional groups (e.g. HR, sales, etc) Quantitative Both

view sustainability



The Future of Stakeholder Engagement \(\(\M,o,w

Example: Systematic Integration of Different Data Sources

EJ Indicator Index: 3rd and 4th Quartile of Milliken & Co Sites
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Milliken’s 2022 Impact Framework

KEY IMPACTS FOR REPORTING

Our sustainability reporting s driven by our commitment to transparency as well
as adeep and growing understanding of the potential impacts of our actions and
inactions. We recognize all our efforts are interconnected and therefore report

in alignment with global standards on our key impacts, including on key policies,

commitments, actions, targets, and an evaluation of our progress.

REPORT LOCATION IMPACT AREAS

OUR APPROACH Training Ethics Supply Chain Human Rights

|’_: |: i-; |’ |_|: -«.:f-l;_ Health : v ==. by 5_:.: t izi;j-‘ -_I;. o 15";_.3,__ v-l |

MIC 2D By e ! Direct Carbon ! Indirect Carbon ' Walue Chain
1™ -/ | ) : Climate Risk : : R i
I I—T L ERD e %  Emissions : Emissions ‘ Carbon Emissions
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ENGAGE

1.What is materiality?
2.How does materiality work?

3.Engage in materiality - today
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